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Why This Guide Matters: 93% of online experiences begin with a search engine. If your home
care agency isn't showing up when families search for care, you're invisible to potential clients.
This guide gives you the exact keywords to target.




1. SEO Basics for Home Care

What is SEO? Search Engine Optimization (SEO) is the practice of optimizing your website so it
appears higher in search results when people search for home care services online.

Why SEO Matters for Home Care Agencies

72% 75% 28% $0

COST PER CLICK
(ORGANIC)

SEARCH ONLINE NEVER SCROLL CLICK FIRST
FIRST PAST PAGE 1 RESULT

When families need home care, they turn to Google. They search phrases like "home care near me" or
"in-home caregiver for mom." If your website doesn't appear in these searches, you're losing clients to

competitors who do show up.

How Search Engines Work

1. Crawling: Google sends "bots" to scan your website's content
2. Indexing: Google stores and categorizes your pages

3. Ranking: When someone searches, Google shows the most relevant results

The Three Pillars of Home Care SEO

& Keywords * Content & Authority

The words and phrases Helpful pages and blog Links from other websites
your potential clients type posts that use your that tell Google you're
into Google. This guide keywords naturally. trustworthy.

focuses here.



Understanding Keyword Intent

Not all searches are equal. Understanding why someone is searching helps you create the right

content:
Intent Type What They Want Example Keywords
Informational Learn something "what is home care", "signs mom needs help"
Navigational Find a specific site "Home Instead reviews", "Visiting Angels phone"
Commercial Research before buying "best home care agencies", "home care vs nursing home"
Transactional Ready to take action "home care near me", "hire caregiver today"

Pro Tip: Focus on Commercial + Transactional Keywords

These searchers are closest to becoming clients. Informational keywords build trust, but
commercial and transactional keywords drive revenue.



2. How to Find Keywords

Before we give you our master keyword list, let's show you how to discover keywords specific to your
market. Every city is different!

Method 1: Google Autocomplete

Start typing a phrase into Google and watch what suggestions appear. These are real searches people
make.

TRY THESE SEARCHES:

home care [your city]...
in-home caregiver for...
senior care services...

help for elderly parent...

Method 2: "People Also Ask" Box

Google shows questions people commonly ask. Each question is a potential blog post or FAQ page.

Example Questions to Target:

* How much does home care cost per hour?
+ What is the difference between home care and home health?
* Does Medicare pay for home care?

* How do | find a good caregiver for my parent?

Method 3: Competitor Analysis

Look at what keywords your competitors rank for (covered in detail in Chapter 8).



Method 4: Customer Language

Listen to how your actual clients describe their needs. They often use different words than industry

professionals.

Industry Terms Client Language
* Non-medical home care * Help at home for seniors
+ ADL assistance + Someone to help mom bathe
* Respite care services + Caregiver break
+ Care management + Coordinate dad's care

Method 5: Keyword Research Tools

Free and paid tools can reveal search volume, competition, and related keywords. See Chapter 12 for

our complete tools list.

Quick Win: Google Search Console

If you already have a website, Google Search Console (free) shows you exactly what keywords

people use to find your site. Start there!




3. Primary Keywords List

These are the foundational keywords every home care agency should target. We've organized them by
search volume and competition level.

High-Volume Keywords (Target These First)

Keyword Monthly Searches Competition Priority

home care services 18,100 High 2.2.0.0.0.¢
home care agencies near me 14,800 High 0.0.0.0.0.9
in-home care 12,100 High 0.0.8.0.0 ¢
senior home care 9,900 High 0. 0.0.0.0.¢
home care for elderly 8,100 Medium ook ko v
caregivers near me 6,600 Medium 2. 0.0.8. 8¢
in-home caregivers 5,400 Medium 2.0.0. 0. $*%¢
home health aide 5,400 Medium 2.0, 8. 0. 0*¢
elderly care services 4,400 Medium ook kok v
private home care 3,600 Low 1.8, $AQAS

Medium-Volume Keywords (Secondary Targets)

non-medical home care companion care personal care services respite care

(( part-time caregiver)) (C senior companion >> (C elderly companion)) ( home care assistance))

((senior care services)) (C private duty care )) < aging in place >




Action Keywords (High Intent)

These keywords indicate someone ready to hire:

hire a caregiver find home care home care cost home care rates

schedule caregiver home care consultation
C(free care assessment)) ((home care quote)) ((caregiver pricing>>

Complete Primary Keywords (50+)

Core Terms Service Variations Intent Keywords
» home care * in-home caregiver * home care near me
» home care services * home care aide * caregiver near me
* home care agency * senior caregiver * home care cost
* in-home care » elderly caregiver * home care prices
* senior care * home care provider * home care rates
* elderly care * care at home - affordable home care
* caregiver services * home assistance * best home care
* personal care * senior assistance « quality home care
* companion care * elder care at home « trusted home care
« private duty care * home care support - reliable caregivers
* home health aide * aging in place care * hire caregiver
* respite care * independent living help - find home care
= overnight care » daily living assistance * home care reviews
» 24-hour care * personal assistant senior * home care ratings
* live-in care * home care companion » top home care agency
* hourly care * senior companion * licensed home care
* part-time care * elderly companion * insured caregivers



4. Local SEO Keywords

Local keywords are your secret weapon. When someone searches "home care [city name]," they're
ready to hire locally. These searches have the highest conversion rates.

The Local Keyword Formula

FORMULA:

[Service] + [City/Area] = Local Keyword

Examples:

- home care Los Angeles

- senior care Orange County

- in-home caregiver San Diego

- elderly care services Phoenix AZ

Location Modifiers to Use

Geographic Terms Proximity Terms
+ City name (Los Angeles) * near me
* Neighborhoods (Beverly Hills) * nearby
+ County (Orange County) * close to me
* Region (Southern California) *in my area
+ ZIP codes (90210) * local
* "Near me" variations *in [city]

Local Keyword Templates

Copy these templates and replace [CITY] with your service areas:

Template Example Search Volume




home care [CITY]

home care Phoenix

High

home care services [CITY] home care services Dallas High
senior care [CITY] senior care Houston High
in-home caregiver [CITY] in-home caregiver Chicago Medium
elderly care [CITY] elderly care Miami Medium
caregivers in [CITY] caregivers in Atlanta Medium
[CITY] home care agency Denver home care agency Medium

best home care [CITY]

affordable home care [CITY]

24-hour care [CITY]

Pro Tip: Create Location Pages

best home care Seattle

affordable home care Portland

24-hour care San Antonio

Low-Medium

Low

Low

Build separate pages for each city/neighborhood you serve. Example: yoursite.com/home-care-

beverly-hills, yoursite.com/home-care-santa-monica. Each page targets that specific location.

Google Business Profile Keywords

Your Google Business Profile is crucial for local SEO. Include these keywords in your business
description:

[city] home care agency serving [county/region] [city] senior care
((home care in [neighborhood] )) <(serving [zip codes]))

10



5. Long-Tail Keywords

Long-tail keywords are longer, more specific phrases. They have lower search volume but much higher
conversion rates because they indicate specific needs.

Why Long-Tail Keywords Matter

70% 2.5x Lower Easier

OF ALL HIGHER COMPETITION TO RANK FOR

SEARCHES CONVERSION

Long-Tail Keyword Examples

Short-Tail (Hard) Long-Tail (Easier + Higher Intent)

home care affordable home care for elderly parents

caregiver how to find a reliable caregiver for my mom

senior care senior care services that accept long-term care insurance
dementia care in-home dementia care for early stage Alzheimer's
respite care weekend respite care for family caregivers

Question-Based Long-Tail Keywords

Questions make excellent blog post topics. Target these:

Cost Questions

* How much does home care cost per hour?

* Is home care covered by Medicare?

11



 Does insurance pay for in-home caregivers?
* What is the average cost of 24-hour home care?

* How to pay for home care without insurance?

Decision Questions

* When does a parent need home care?

» What is the difference between home care and home health?
« Should | hire a private caregiver or use an agency?

* How do | know if my parent needs 24-hour care?

* Is home care better than assisted living?

How-To Questions

* How to find a good caregiver for elderly parent?
* How to interview a home care agency?

« What questions to ask a home care provider?

» How to transition a parent to home care?

* How to convince parent they need help at home?

Content Strategy

Create one blog post answering each question. Use the question as your title and H1. This is
how you rank for long-tail keywords.

12



6. Keywords by Service Type

Organize your keywords by the specific services you offer. This helps you create targeted service
pages.

Companion Care Keywords

companion care services senior companion elderly companionship

<Cfriendly visitor program)) (C social companionship elderly>>
((companion caregiver)) (( senior friendship services>>

Personal Care Keywords

help with daily activities < ADL assistance > ( grooming help seniors>>
((dressing assistance)) <<toileting assistance)) C(mobility assistance))

Dementia/Alzheimer's Care Keywords

dementia care at home Alzheimer's home care memory care at home

Alzheimer's caregiver (( cognitive care services))
((memory care services)) ((dementia companion)) ((early stage dementia care>>

Respite Care Keywords

respite care services respite for family caregivers caregiver relief

(( short-term home care)) < weekend respite care>>
(Cemergency respite care)) ((caregiver break services>>

13



24-Hour/Live-In Care Keywords

24-hour home care live-in caregiver around the clock care

full-time caregiver ((24/7 senior care)) C(Iive-in home care))
(Ccontinuous care))

Post-Hospital/Recovery Care Keywords

post-surgery home care hospital discharge care

post-hospitalization care (Ctransitional care)) (Crehabilitation support))
(Cafter surgery caregiver)) < home recovery assistance))

Specialized Care Keywords

Parkinson's Care Hospice Support
* Parkinson's home care * hospice companion care
« Parkinson's caregiver « end of life care at home
* in-home Parkinson's care « hospice support services
« Parkinson's disease support - palliative home care

14



7. Keywords by Client Type

Different clients search differently. Understanding your target audience helps you speak their
language.

Adult Children Searching for Parents

This is often your primary searcher - adult children looking for care for aging parents.

care for elderly parents help for aging parents

(o= T(=Yo [\/=Ta {o] Qo -To | parent needs help at home elderly parent care options
((mom living alone safety)) ((dad needs assistance)) (( help aging parent stay home))

((Iong distance caregiving))

Seniors Searching for Themselves

help at home for seniors aging in place services stay in my home assistance

independent living support << senior living at home)) <<help to remain independent))
((assistance for seniors living alone>>

Spouses Searching for Partners

help caring for husband help caring for wife

spousal caregiver support caregiver burnout help (( care for sick spouse ))
((elderly spouse care})

15



Veterans and Military Families

VA home care benefits Aid and Attendance benefit
C(veteran caregiver services)) ((VA approved home care))
( military veteran care))

By Condition/Diagnosis

Condition Keywords to Target

Stroke stroke recovery care, post-stroke home care, stroke rehabilitation at home
Heart Disease cardiac care at home, heart patient home care, CHF home care

Diabetes diabetic care at home, diabetes management help, diabetic elderly care
COPD COPD home care, respiratory care at home, breathing assistance

Cancer cancer patient home care, oncology home support, chemo care at home
Fall Risk fall prevention care, fall risk seniors, mobility assistance elderly

Create Condition-Specific Pages

If you serve clients with specific conditions, create dedicated pages: "Dementia Care Services,"
"Post-Stroke Recovery Care," etc. These rank well for condition-specific searches.

16



8. Competitor Keyword Research

Learn what keywords your competitors rank for, then target those same keywords with better content.

Step 1: Identify Your Competitors

+ Direct competitors: Other home care agencies in your area
* National franchises: Home Instead, Comfort Keepers, Visiting Angels

* Care directories: Care.com, A Place for Mom, Caring.com

FIND COMPETITORS:

1. Search "home care [your city]" in Google
2. Note the top 10 organic results

3. Note the Google Maps 3-pack results

4

. These are your SEO competitors

Step 2: Analyze Their Keywords

Use free tools to see what keywords competitors rank for:

Free Methods Tool-Based Methods
* Google their brand name + Ubersuggest (free tier)
* Review their page titles * SEMrush (free trial)
+ Check their meta descriptions * Ahrefs (free trial)
* Read their service page headings * SpyFu (free tier)
* Note their blog post topics * Moz (free tier)

Step 3: Find Keyword Gaps

Look for keywords competitors rank for that you don't target yet:

[1 Services they mention that you also offer

17



[1 Neighborhoods/cities they target
[1 Blog topics that get engagement
[1 Long-tail questions they answer

[1 Conditions/specialties they highlight

Step 4: Beat Their Content

To outrank competitors, create content that's:

More Comprehensive More Current More Useful

Cover the topic more thoroughly. Include recent statistics, updated Add checklists, templates,

If they have 500 words, write information, current best calculators, videos, or tools they
1,500. practices. don't have.

Quick Win: Search your top 5 target keywords. Read the top 3 ranking pages. Make a list of
everything they cover. Then create a page that covers all of it plus more.

18



9. Where to Use Keywords

Knowing keywords isn't enough - you need to use them strategically. Here's exactly where to place
your keywords.

On-Page SEO Checklist

Location Priority Best Practice

Page Title (Title Tag) 20008 ¢ Primary keyword near the beginning, under 60 characters

Meta Description k%%  Include keyword naturally, compelling copy, 155-160 characters
H1 Heading %%k %%k  OneH1 per page, include primary keyword

H2/H3 Headings X% Kk*k¥r  Use secondary/related keywords in subheadings

First 100 Words %% *k%%  Include primary keyword early in content

Body Content * Kk Kk ik  Use keywords naturally, aim for 1-2% density

URL/Slug %K%  Short, include keyword: /nome-care-phoenix

Image Alt Text * %Kk  Describe image, include keyword if relevant

Internal Links * Kk kY Use keyword-rich anchor text to link between pages

Title Tag Examples

GOOD TITLE TAGS:

v Home Care Services in Phoenix, AZ | ABC Home Care

v Senior Home Care Agency - Serving Orange County Since 2010
v 24-Hour In-Home Care for Elderly | Dallas Home Care
v Dementia Care at Home - Compassionate Memory Care Services

BAD TITLE TAGS:

19



X Welcome to Our Website (no keywords)
X Home Care Home Care Services Home Care Agency (keyword stuffing)

X The Best Most Amazing Incredible Home Care... (too long, cuts off)

Meta Description Examples

GOOD META DESCRIPTIONS:

v "Looking for home care in Phoenix? Our compassionate caregivers provide
personal care, companionship, and 24-hour support. Free consultation - call

today."

v "Award-winning senior home care services in Orange County. Licensed, bonded,

insured caregivers. Serving families since 2010. Schedule your free assessment."

Content Structure Example

Page: Home Care Services in Phoenix

H1: Home Care Services in Phoenix, Arizona

First paragraph: Looking for reliable home care services in Phoenix? Our experienced caregivers help
seniors live safely and independently at home...

H2: Our Phoenix Home Care Services
H3: Personal Care Assistance

H3: Companion Care

H3: 24-Hour Home Care

H2: Phoenix Areas We Serve

H2: Why Choose Our Phoenix Home Care Agency
H2: Contact Us for a Free Care Assessment

Avoid Keyword Stuffing! Using keywords unnaturally or too frequently hurts rankings. Write for
humans first, optimize for search engines second.

20



10. Content Ideas by Keyword

Turn your keywords into content that ranks. Here are 50 blog post and page ideas organized by

keyword theme.

Cost/Pricing Content (High Intent)

Target Keyword Content Title Idea

home care cost How Much Does Home Care Cost in 2024? Complete Pricing Guide
24-hour care cost 24-Hour Home Care Costs: What to Expect and How to Pay

Medicare home care Does Medicare Cover Home Care? What Seniors Need to Know

pay for home care 7 Ways to Pay for Home Care (Including Little-Known Options)
long-term care insurance Using Long-Term Care Insurance for Home Care: A Step-by-Step Guide

Decision-Making Content

Target Keyword Content Title Idea

signs need home care 10 Signs Your Aging Parent Needs Home Care (Don't Ignore #7)
home care vs assisted living Home Care vs Assisted Living: Which is Right for Your Parent?
hire caregiver How to Hire a Caregiver: The Complete Family Guide

home care agency vs private Agency Caregiver vs Private Hire: Pros, Cons, and Hidden Risks
questions ask home care 25 Questions to Ask Before Hiring a Home Care Agency

21



Service-Specific Content

Target Keyword Content Title Idea

dementia care tips Caring for Someone with Dementia at Home: Expert Tips

respite care benefits Why Every Family Caregiver Needs Respite Care (It's Not Selfish)
post-surgery care Coming Home After Surgery: What Recovery Care Looks Like
companion care activities 15 Meaningful Activities for Senior Companion Care Visits

fall prevention seniors Home Safety Checklist: Preventing Falls for Aging Parents

Local Content Ideas

Target Keyword Content Title Idea

home care [city] The Complete Guide to Home Care Services in [City]

senior resources [city] Senior Resources in [City]: Programs, Services, and Support

aging services [county] [County] Area Agency on Aging: Services and How to Access Them
caregiver support [city] Caregiver Support Groups in [City]: Where to Find Help

Evergreen Resource Content

+ Ultimate Guide: "The Ultimate Guide to Home Care: Everything Families Need to Know"
* Checklist: "Home Care Readiness Checklist: Is Your Family Prepared?"

+ Comparison: "Home Care Options Compared: Finding the Right Fit"

* FAQ: "Home Care FAQ: 30 Most Common Questions Answered"

* Glossary: "Home Care Terms Explained: A Family-Friendly Glossary"

22



11. Keyword Tracking Template

Track your keyword performance over time. Use this template in a spreadsheet to monitor rankings
and adjust strategy.

Monthly Keyword Tracking Sheet

Keyword Current Rank Last Month Change

home care [city] o - T
senior care [city] - _ T
in-home caregiver . _ T
dementia care at home - - Tl
24-hour home care _ - Tl
[your keyword] - _ Tl
[your keyword] - _ Tl
[your keyword] - _ Tl
Content Performance Tracker
Page/Post Title Target Keyword Monthly Traffic  Conversions

Home Care Services

About Us
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Blog Post 1 - —
Blog Post 2 -

Location Page

How to Check Rankings (Free)
1. Manual Check: Search your keyword in an incognito/private browser window and count your
position
2. Google Search Console: See actual keywords bringing traffic to your site
3. Ubersuggest: Track up to 25 keywords free

4. SERPWatcher: Free tier available for rank tracking

Tracking Best Practices

+ Check rankings monthly (not daily - rankings fluctuate)
* Track 10-20 priority keywords, not hundreds
* Focus on trends over time, not individual ranking changes

 Monitor clicks and impressions in Search Console, not just rank

24



12. Free SEO Tools List

You don't need expensive software to do SEQO. These free tools will help you research keywords, track
rankings, and optimize your content.

Google's Free Tools (Essential)

Google Search Console @

search.google.com/search-console

See what keywords bring traffic to your site, monitor indexing, find technical issues. Must-have for every
website.

Google Analytics @

analytics.google.com

Track website visitors, see which pages perform best, understand user behavior. Essential for measuring
SEO success.

Google Business Profile ({23

business.google.com

Manage your local listing, appear in Google Maps, collect reviews. Critical for local SEO.

Google Keyword Planner @

ads.google.com/keyword-planner

Research keyword search volumes and competition. Requires Google Ads account (no spending required).

Keyword Research Tools

Ubersuggest

neilpatel.com/ubersuggest

25



Keyword ideas, search volume, competition scores, content ideas. 3 free searches per day.

Answer The Public

answerthepublic.com

Find questions people ask about any topic. Great for blog post ideas and long-tail keywords.

Keyword Surfer (Chrome Extension) @
Chrome Web Store

See search volumes directly in Google search results. Quick and easy keyword research.

Keywords Everywhere (Chrome Extension)

keywordseverywhere.com

Shows related keywords and "people also search for" data in your browser.

On-Page SEO Tools

Yoast SEO (WordPress Plugin) @

yoast.com

Optimize page titles, meta descriptions, and content for keywords. Real-time SEO recommendations.

Hemingway Editor @

hemingwayapp.com

Make your content clear and readable. Readability matters for SEO.

Technical SEO Tools

PageSpeed Insights @

pagespeed.web.dev

26



Test your website speed. Speed is a ranking factor, especially on mobile.

Mobile-Friendly Test (@3

search.google.com/test/mobile-friendly

Check if your site works well on mobile devices. Mobile-first indexing is the standard.

Competitor Analysis

SimilarWeb @;: =351

similarweb.com

See competitor traffic estimates and top pages. Good for competitive research.

SeyFu

spyfu.com

See competitors' keywords and ad history. Limited free searches.

Start Here: Set up Google Search Console + Google Analytics today. These two free tools give
you 80% of the data you need. Add other tools as you grow.
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Your SEO Action Plan

You now have everything you need to dominate local search. The difference between
agencies that get found online and those that don't? Action. Use this guide.

Week 1: Foundation

[1 Setup Google Search Console and Analytics
[1 Claim and optimize your Google Business Profile
[1 Choose your top 10 target keywords from this guide

[1 Audit your current website for keyword usage

Week 2: On-Page Optimization

[1 Optimize your homepage title tag and meta description
[1 Update your service page headings with keywords
[1 Add location keywords to your contact page

[1 Optimize image alt text across your site

Week 3: Local SEO

[1 Create location-specific service pages
[1 List your business on 5 local directories
[1 Ask 3 recent clients for Google reviews

[1 Add service area pages for each neighborhood

Week 4: Content

[1 Publish your first blog post targeting a long-tail keyword

[1 Create an FAQ page answering common questions

28



[1 Add testimonials with location mentions

[1 Setup monthly keyword tracking

Ongoing: Build Momentum

[1 Publish 2-4 blog posts per month
[1 Continue collecting Google reviews
[1 Monitor rankings monthly and adjust

[1 Update and refresh old content quarterly

Need Help Implementing?

Building a successful home care agency takes more than just SEO knowledge.
Get expert guidance on every aspect of starting and growing your business.

homecareagencyblueprint.com

Home Care Agency Blueprint

Copyright 2024. All Rights Reserved.
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